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TICARI SERAMIK

SANAL FUARI:
TURKISHCERAMIC'E
ILISKIN ICERIK ANALIZI
COMMERCIAL CERAMIC
VIRTUAL TRADE FAIR: CON
ANALYSIS OF
TURKISHCERAMIC

Yrd.Dog. / Asst. Prof. Kadir SEVIM

Bilecik Seyh Edebali Universitesi Boziyiik Mesllek Yiiksekokulu
Bilecik Seyh Edebali University Boziiyiik Higher Vocational School
kadir.sevim@bileclk.edu.tr

OZET Gunumuzde sanal seramik fuarlari gergek fuarlar kadar ilgi gormekte ve bu anlamda organizasyonlar bu ttr
sanal olusumlara ilgi gostermektedir. Turkishceramic de sanal bir fuar ile katiimcilarina hizmet vermektedir. Bu ¢alis-
manin amaci www.turkishceramicsfair.com sitesinde bir icerik analizi calismasi yapmaktir. Calismanin bulgulan; agilis
sayfasl, fuara giris, kayit, seramik tanitim grubu, fuar takvimi, iletisim ve showroom temalanna iliskin agiklamalari orta-
ya koymaktadir. Temalarda ortaya konan yaklasimlar ¢er¢evesinde sanal fuarlara gerceklik kazandirmanin siteye
ilgiyi arttirdigini ifade etmek olasidir. Bu arastirmanin bulgulan, ziyaretgiler ile ilgili veri tabani olusturmanin gelecekte
de fuar ziyaretcilerine ulasmada hayati &nem verildigini ortaya koymaktadir.

Anahtar kelimeler: Fuar, sanal fuar, seramik seramik fuan, Turkishceramic, icerik analizi

SUMMARY Presently, Virtual ceramic trade fair draws interest as much as actual ones and in this sense, or-
ganizations display interest to such Virtual formations. Turkishceramic serves its participants by a Virtual trade
fair. The purpose of this study is to carry out the content analysis on the site www.turkishceramicsfair.com.
The findings of the study set forth comments on home page, entrance to the trade fair registration, ceramic
promotion group, trade fair calendar, communication and showroom themes. it is possible to say that we're
bringing reality to Virtual trade fairs as a result of approaches set forth in the themes increase the interest in
the site. The findings of this study reveals that forming a database on the visitors is of great importance in ac-
cessing trade fair visitors in the future as well.

Keywords: Trade fair, Virtual fair, ceramic, ceramic trade fair, Turkishceramic, content analysis
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Sanal fuarlara ilginin artmasinin bir baska nedeni de fir-
malar geleneksel fuarlarla sinirli sayida mdsteri, tedarikgi
ve araclya ulasirken sanal fuarlarla tim pazarlara ulasa-
bilmektedirler. Sanal olaylar katilimcilara ve sergileyicilere
zaman mekan farkinin ortadan kaldirma olanagini sunar.
Farkli cografyalarda, farki zaman dilimlerinde yasan pek
cok katimci ve sergileyiciyi bir araya getirebilir. Ayrica ge-
leneksel fuarlara gidecek Urunlerigin alinmasi gereken, izin-
ler, gimrikle ilgili pek ¢ok islem, fatura, gidecek personelle
ilgili islem i¢im gerekli pasaportlar, vizeler, harglar gibi resmi
belgeleri de sanal fuarlar ortadan kaldirmaktadir (Geigen-
mdller, 2010). Sanal ticaret fuarlarinda, geleneksel ticaret
fuarlanndan farkl olarak, genis fuar merkezleri yerine bir bil-
gisayar ortaminda tim Uriin ve hizmetler sergilenmektedir.
Sanal fuarlann belirli bir acilis ve kapanis saati olmamasi,
365 glin 7/24 saat acik olmasi, ziyaretcilerden herhangi bir
fuar giris Ucreti talep edilmemesi, fuara ulasim gibi bir so-
run olmamasi nedeniyle ziyaretgi sayisi fazla olmasi da bu
fuarlan cazip kilmaktadir.

Sanal fuarlar, urtnleri sektorel bazda siniflandirarak, gorun-
tuli ve sesli animasyonlar destegiyle tanitimini yapmak-
tadir. Sanal organizasyonlarda ureticiler Grtnlerini dis pa-
zarlara sunmadan 6nce sanal fuar yontemiyle tiketicinin
begenisine sunabilirler ve Urtine nasil bir tepki gelecegini
aninda ekrandan gorebilirler. Bu ydntem hizli isleyen bir geri
besleme mekanizmasidir ve tepkilerin aninda alinip deger-
lendirilmesine olanak saglamaktadir. Sanal ticari fuarlarda
ziyaretgiler sinirsiz Griin ve hizmet se¢imi yapabilme, yeni bir
Urtin ya da hizmeti yakindan gortip taniyabilirle, sanal fuar
katihmcisi firma ile e-musterinin ¢ok hizli iletisim kurabilme,
ziyaretgilerinin, Uriin ve hizmet se¢iminde piyasa arastirma-
sl gibi uzun ve zahmetli bir siire¢ten kaginma, ¢ok uygun
fiyatlarla alisveris yapma imkani saglamasi agisindan da
hem firmalara hem de katilmacilara avantajlar saglamak-
tadir (Cavusoglu, 2006).

Turkiye'nin 8.000 yillik seramik kultir ve gecmisini son yillar-
da yeni teknolojiler ve yaratici tasarimlarla harmanlayarak
yeniden yorumlamaya ¢alisan Turk seramik firmalari; ‘Turki-
ye bir seramik ulkesidir' mesajini tim diinya ulkelerine ulas-
tirmak amaciyla yola ¢ikmis ve hem Avrupa’da hem de
ABD’de buyik ve 6nemli bir seramik tedarikgisi konumuna
ulasmistir. Turk seramik firmalari Ekonomi Bakanhgi'nin ko-
zasyonu ile 1997 yilinda Seramik Tanitim Grubunu olustur-
mustur. Bu grup yillardir Turkishceramics markasini dinya
¢apinda tanitmak igin yurt disinda birgok seramik fuari ger-
ceklestirmistir. Seramik sektdrl igin dnemli olan bu grup, ih-
racatini artirmak ve markalasmak adina bir adim daha ileri
giderek acildiginda dinyanin ilk ve tek seramik sanal fuar
olan www.turkishceramicsfair.com’u faaliyete gegirmistir.
Bu sanal fuarin kurulmasinin temel amaci Turkishceramics'in
dinya ticaretinin hizla kaydigi elektronik ticarette sanal fu-
arla yerini alarak katiimcilarina farkli bir fuar deneyimi ka-
zandirmaktir (www.oaib.org.tr).

Sanal seramik fuari tum dinyadaki seramik sektoriindeki
Ureticileri, profesyonel kullanicilari ve seramik ile ilgilenen
tim taraflar bir araya getirmektedir. Bu agidan dinyanin
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is that while by traditional trade fairs, firms may access a lim-
ited number of customers. suppliers and mediators; by Virtual
trade fairs, they may access ali markets. Virtual events offer
participant and exhibitors the chance to eliminate the time-
space difference. Numerous participants and exhibitors who
live in different geographies and different time tranches may
come together. Also, Virtual trade fairs eliminate many trans-
actions like permits and custom related ones which have to
be obtained for goods to be sent to traditional trade fairsand
official documents like passports, visas and fees required for
procedures regarding staff to be sent (Geigenmdiller, 2010).
in Virtual trade fairs, unlike traditional trade fairs, instead of
wide trade fair areas, ali products and services are exhibited
ina Computer environment. The fact that there is no specific
opening and closing hour for Virtual trade fairs, that they are
open 365 days 7/24, that no trade fair entry fee is required
from visitors and that there is no problem like transport to
the trade fair make such trade fairs more attractive with the
large number of visitors.

Virtual trade fairs classifying goods by sectors carry out their
promotions with the support of video and audio animations.
in Virtual organizations; producers, before offering their prod-
ucts to outside markets, may launch them to the consumer
first by the Virtual trade fair technique and observe instant-
ly from the screen what kind of a reaction the product will
bring. This method is a fast operating feedback mechanism,
allowing reactions to be obtained and evaluated instantly.
in Virtual trade fairs, visitors get the chance to make unlim-
ited good and service selection. to see and get to know a
new good or service closely and the Virtual trade fair allows
the participating firm and the e-customer to set up Commu-
nications very fast, allows visitors to avoid a long and tiresome
process like market research in selection of the good or ser-
vice and shopping at highly affordable prices. Hence, both
firms and participants enjoy advantages (Cavusoglu, 2006).
The Turkish ceramic firms, which try to batch Turkey's 8,000-year-
old ceramic culture and past in recent years with new tech-
nologies and Creative designs, re-interpreting them, have set
out to deliver the message "Turkey is a ceramic country” to
ali countries of the world, gaining the position of a large and
significant ceramic supplier both in Europe and also in the US.
Turkish ceramic firms have set up Ceramic Promotion Group in
1997 under coordination of Ministry of Economy and through
the efforts of Middle Eastem Exporters Union. This group has
held numerous ceramic trade fairs abroad to promote the
Turkishceramics brand worldwide 6ver the years. This group,
which isimportant for the ceramic industry, taking a furtherstep
inthe name of increasing exportsand branding, has launched
www.turkishceramicsfair.com which was the world’s first and
only ceramic Virtual trade fair of the worid when opened. The
basic purpose of the establishment of this Virtual trade fair is
taking part in the e-trade to which worid trade is shifting rap-
idly with the Virtual trade fair, allowing participants to gain a
different trade fair experience (www.oaib.org.tr).

The Virtual ceramic trade fair brings together the producers,
professional users in the ceramic industry ali éver the worid
and ali parties involved in ceramics. From this perspective, it
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ilk sanal seramik fuan olan Turkishceramics'in web tasarimi
acisindan degerlendiriimesi 6nemli olarak goérilmektedir.
Bu calismada Tirk seramik sektérinun disa acgilan sanal
bir penceresi olarak gorilen Turkishceramics'in temalarini
ortaya konulmaya calisiimistir.

YONTEM

Arastirmanin temel amaci, web ortaminda faaliyet gos-
teren sanal fuarlarda kullanilan tema uygulamalari belir-
lemektir. Arastirmada yontem olarak nitel bir arastirma
yontemi olan igerik analizi kullanilmistir, icerik analizi, bir
metindeki veya tekstteki degiskenleri 6lcmek amaciyla,
sistematik tarafsiz ve sayisal olarak yapilan analizdir (Wim-
mer ve Dominick, 2000). Bell (2001: 14-5)'in yapmis ol-
dugu tanimlamaya goére “igerik analizi yoluyla incelenen
belgeyi sozli, gorsel, sayisal, sozel hatta anlam butunla-
gu iceren gorsel ve sozlu bilgidir" (Argan vd. 2012). Krip-
pendorff (2004) ise i¢erik analizini tanimlarken ¢ikarimlara
vurgu yaparak “kullanimlarindaki icerige gére metinden
ya da diger verilerden yinelenen ve gecerliligi olan ¢ika-
rnmlari yapma teknigi" seklinde tanimlamaktadir, icerik
analizi, 6znellikler arasi objektiflik, dnsel tasari, givenilirlik,
gecerlilik, yinelenebilirlik ve hipotezin test edilmesini ice-
ren bilimsel ydntemlere dayanan mesajlarin nicel analizi
ve Ozetidir, bununla birlikte mesajlarin olusturuldugu ve
sunuldugu icerik ile dlgllebilen degiskenlerin cesitleriyle
sinirl degildir (Neuendorf, 2002: 10; Akt Argan vd, 2012).
Son yapilan tanim ise genis kapsaml olup gecerlilik, gu-
venilirlik ve yinelenen bilirlik konularini kapsamaktadir. Bu
calismada igerik analizi ¢ikarimsal ve yorumsamaci bir
teknikle uygulanmistir.

Nitel arastirmalarda ¢ogunlukla amacli 6rneklemden ya-
rarlanilarak incelemenin yapilacagl metin arastirmaci ta-
rafindan belirlenir. Teddlie ve Yu (2007)'a gbre amach or-
neklem teknigi en ¢ok nitel arastirmalarda kullaniimaktadir
ve bir arastirmanin sorularini cevaplamaya yonelik spesifik
amagclari temel alan birey, grup ve kurum gibi 6gelerin segi-
mi olarak da tanimlanabilmektedir. Bu arastirmada amagl
orneklem teknigi kullanilmistir. Secilen 6rneklem sanal bir
fuar olan “turkishceramicsfair.com” resmi web sitesidir,
icerik analizi calismasinda gegerlilik ve guvenilirlik ¢alis-
masl adina birden fazla arastirmaci, alan yazin, web site-
lerinin cekiciligi ve sanal gercekligin gibi konulardan ya-
rarlanilmistir.  Birden fazla arastirmacinin igerik analizinde
kullaniimasi, alan yazinda icerik analizi ile ilgili calismalari
yontem olarak g6zden gegirilmesi gecerliligin bir gostergesi
olarak (Argan vd. 2012) deg@erlendirilebilir. Benzer sekilde,
kodlayicilar arasindaki mutabakat, yani tekstteki olgulari
ayni ¢ikarimlar cercevesinde de@erlendirme guvenilirligin
bir kaniti olarak ele ainmaktadir. Bu ¢alismada da icerik
analizi iki kisi tarafinda yapilmistir. Sayisal ve yorum gerek-
tirmeyen temalarda (6rnegin, fuara katilan 20 marka gibi,
sanal fuara giris sekli) % 100 mutabakata varilirken, yorum
gerektiren konularda mutabakat dizeyi ylizde yizin altin-
da olmakla birlikte kabul sinir olarak addedilen % 80'in Gize-
rinde gerceklesmistir. Bu durum igerik analizi ¢alismasinin
glvenilir oldugunu ifade edebilir.

/ sanat makalesi

isimportant to evaluate Turkishceramics, which is the vvorld's
flrst Virtual ceramic trade fair, in terms of web design. in this
study, itisattempted to set out the themes of Turkishceramics
wvhich is observed to be a Virtual windovv opening outside of
the Turkish ceramic industry.

METHOD

The basic purpose of the study isto determine the theme ap-
plications used in the Virtual trade fairs operating in the inter-
net environment. As methodology, content analysis, vvhich
isa qualitative research technique, was used as methodol-
ogy in the study. Content analysis is an analysis carried out
systematically with no bias and numerically to measure the
variables in a text (Wimmer and Dominick, 2000). Accord-
ing to the definition given by Bell (2001: 14-15), “it is video
and audio information vvhich is verbal, visual, digital, which
involves integrity of construction for the document exam-
ined by content analysis" (Argan, et al. 2012). Krippendorff
(2004), on the other hand, when defining content analysis,
stresses inferences and defines it as "the technique of mak-
ing inferences that are repeatable and valid from text or oth-
er data according to the content in use". Content analysis
is the qugqlitative analysis and summary of messages based
on scientific techniques involving objectivity between sub-
jectivity, preliminary design, reliability, validity, repeatability
and testing of hypotheses. However, it is not limited to the
types of measurable variables for content where messages
are formed and offered (Neuendorf, 2002: 10, Akt Argan at
al., 2012). The last definition has a broad scope and covers
the matters of validity, reliability and repeated avvareness. in
this study, content analysis vvas applied by an inferative and
constructive technique.

in qualitative studies, mostly the text to be examined is set by
the researcher, making use of purposive samples. According
to Teddlie and Yu (2007), the technique of purposive sam-
pling is mostly used in qualitative research and may also be
defined as the selection of elements like individuals, groups
and organizations based on specific purposes seeking to an-
swer the questions of a research. in this study, purposive sam-
pling technique was employed. The selected sample is the
official vebsite of “turkishceramicsfair.com” which isa Virtual
trade fair.

in the content analysis, in the name of validity and reliability,
topics like multi-researchers, domain, softvvare, attractive-
ness of websites and Virtual reality were made use of. Use of
multi-researchers in content analysis, examination as a meth-
od of content analysis in domain text may be deemed to be
an indication of validity (Argan et al. 2012). Similarly, agree-
ment betvveen coders, that is, evaluation of facts in the text
under the same inferences is dealt with as proof of reliability.
in this study, content analysis vvas carried out by two persons.
While there was 100 % agreement on themes not requiring
interpretation that are numerical (for example, like 20 brands
attending the trade fair, entry to Virtual trade fair); in matters
requiring interpretation, the level of agreement was above
80 % which is the acceptance level although it was under
100 %. This may state that the content analysis vvas reliable.
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BULGULAR

Yapilan vaka calismasi sonucunda sanal fuarlarin farkli pek
¢ok alanda oldugu gibi seramik alaninda da uygulandigi
gorulmektedir. Sitenin agilisi tamamen sanal bir tur seklin-
de olusturulmustur. Site veya ilgili link tiklandiginda sayfa-
nin yiklenmesi beklenmekte, daha sonra ise tipki gercek
dunyada oldugu gibi ziyaretgiler merdivenden fuar alanina
dahil edilmektedir. Bu durum sanalliyin gercek bir yansimasi
olarak karakterize edilebilir. Sanal turlarin etkinligi bir baki-
ma gerceklige olan benzerligi ile ortaya konmaya c¢alisil-
maktadir. Turkishceramics'in sanal fuari ile ilgili bulgulari ayri
basliklar altinda degerlendirmek mamkundur.

ACILIS SAYFASI

Acilis sayfasi yukleme (dovvnload) islemi tamamlandik-
tan sonra acgilan sayfada fuara katihm saglayan markalar
bant slayt seklinde gorilmektedir. Bu durum ziyaretcilerin
marka farkindahgini artirmaktadir. Markalarin hareketli bir
bicimde kayarak gorinmesi, algilama konusundaki ha-
reketli nesnelerin dikkat cekiciligi seklinde degerlendiri-
lebilir. Sitenin ortasinda ve
icerisinde yer alan insan
figrleri, fuarin st kisminda
yer alan bulutlar hareketli
ve animasyonlar sayesinde
gerceklik  kazandirilmaya
calsiimistir. ~ Sitenin  merdi-
venli kismindaki giris ikonu
ile isaretlenen kisimdan zi-
yaretginin sanal seramik fu-
arina giris yapmasina ola-
nak taninmaktadir. Bunun
yani sira girisi pas gegerek
ilgili seramik markalarina
ulasmak i¢in alt kisimda yer
alan banttaki ilgili markaya
tiklamak yeterli olmaktadir.
Sitenin sag tarafinda din-
yanin “en unlu trend tah-
mincisi Lidewij Edelkoort"
seklindeki balon ile konu ile baglantili roportaja ulasma
olanag! taninmaktadir. Bu linke tiklandiginda tasarim ile
ilgili video aktif hale gelmektedir. Giris sayfasinin sag Ust
kisminda uluslararasi katilimcilara yénelik ingilizce link bu-
lunmaktadir. Ayrica ayni yerde Twitter ve Facebook sayfa-
larina link de bulunmaktadir.

(Erisim Tarihi: 2? .01.2013)

(Access Date: 21.01.2013)

FUARA GIRIS

ilgili giris ikonuna tiklandiktan sonra araglar ile hareketlen-
dirilmis bir goruntt esliginde merdivenlerden fuar alanina
dogru giris yapiimaktadir. Fuar giris alaninda tipki gergek
dinyada oldugu gibi konusan insanlar ve kalabaligi cag-
nstiran bir ugultu bulunmakta; bu durum da sanal diinya-
nin gergekligini ortaya koymaktadir. Fuar alaninda yer alan
insanlar el sikkismakta bu durum da anlasma veya yeni ilis-
kiler kuruldugunun bir gostergesi olarak degerlendirilebilir.
Fuar giris alaninda yukanda LCD ekran veya LED ekran go-
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Gorsel 1. Turkishceramics Girig Sayfasi
Kaynak: http://www.turkishceramicsfair.com/preview.swf

Graphic 1. Turkishceramics Entry Page
Kaynak: http://www.turkishceramicsfair.com/preview.swf

FINDINGS

As a result of the case study performed, it is observed that
virtual trade fairs, like in many other fields, are also applied
in the field of ceramics. The opening of the site is formed
totally as a Virtual tour. VWhen the site or applicable link is
clicked on, the page is loaded, then like exactly in the real
world, the visitors enter the trade area from stairs. This may
be characterized as a real reflection of virtuality. The effec-
tiveness of Virtual tours, in a sense, is attempted to be illus-
trated with similarity to reality. it is possible to evaluate the
findings on Turkishceramics Virtual trade fair under separate
headings.

OPENING PAGE

Once the dovvnloading of the opening page is com-
pleted, brands participating in the trade fair appear
in slides on the page opened. This increases the brand
avvareness of visitors. Appearance of brands sliding with
movement may be evaluated as drawing attention of
moving objects as regards perception. Human figures
in the middle and inside
the site are attempted
to be made real, thanks
to the moving clouds at
the top of the trade fair
and animations. The visi-
tor is allovved to enter the
virtual trade fair from the
parts marked with the en-
try icon in the staired part
of the site. in addition, it
is sufficient to click on the
applicable brand in the
band at the bottom toac-
cess the desired ceramic
brands passing the en-
trance. it is possible to link
to the interview through
the balloon entitled "the
vvorld's most famous trend
predictor Lidewij Edelkoort” on the right side of the web-
site. VVhen this link is clicked on, the video on design be-
comes active. There is a link in English for international
participants on the top right hand of the entry page.
Also, there are links to Twitter and Facebook pages at
the same location.

ENTRANCETO TRADE FAIR

Once the applicable entry icon isclicked on, entry iscarried
out tovvards the trade fair grounds from stairs accompanied
by an image animated by vehicles. in the trade fair en-
trance area, just like in real world, there are speaking peo-
ple and a hum associated with a crovvd which illustrates the
reality of the virtual vvorld. People in the trade fair grounds
shake hands and this may be evaluated as an indication
that there were deals made or new relationships set up.
There are six panels with the look of LCD screens or LED


http://www.turkishceramicsfair.com/preview.swf
http://www.turkishceramicsfair.com/preview.swf
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sanat makalesi /

Basin linki ise seramik veya
fuarlarla ilgili ¢cikan haberleri
isaret etmektedir. Her bir link
tiklandiginda ise PDF olarak
formatlanmis ve seramikle il-
gli aynntili ve genis haberler
bulunmaktadir. Bu sayede
kullanicilarin ¢aba sarfetmek-
sizin ilgili kaynaga ulasmalari-
na olanak saglanmaktadir.

FUAR TAKVIMI

Fuar ile ilgili ge¢cmiste ve
ileriki tarihlerde yapilmasi
planlanan fuarlara link ve-
rilmektedir. Bu sayede sa-
nal bir fuarda reel fuarlarin
tarihleri, duzenlenme vyeri
ve dizenleyici grup ile ilgili
bilgiler verilerek kullanicila-
rn bu fuarlara da katihmi
saglanmaya calisiimaktadir.
Boylelikle miusterilerde bir
sadakat olgusu yaratilarak,
tema konusunda ilgilenim
dizeyi yiksek tutulmaya
cahsiimaktadir.

iLETiSIM

Sanal fuara katiimda bulu-
nan musterilerin veya izleyi-
cilerin fuarla iletisim kurmala-
nni saglamak amaciyla tim
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Gorsel 5. Seramik ile ilgili Haber Ornegi

Kaynak: http://www.turkishceramicsfair.com/preview.swf
(Erisim Tarihi: 2? .01.2013)

Graphic 5. Sample of News about Ceramic

Kaynak: http://www.turkishceramicsfair.com/preview.swf
(Access Date: 2» .01.2013)
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Gorsel 6. Showroom

Kaynak: http://www.turkishceramicsfair.com/preview.swf
(Erisim Tarihi: 29 .01.2013)

Graphic 4. Showroom

Kaynak: http://www.turkishceramicsfair.com/preview.swf
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Press link points to news
on ceramics or trade fairs.
When each link is clicked
on, there are detailed and
wide scope news about
ceramic formatted in PDF.
Hence, users are allovved
to access the applicable
source without any effort.

TRADE FAIR CALENDAR

There are links to trade fairs
held in the past and to be
held in the future in con-
nection with the trade fair.
Hence, by providing infor-
mation in a virtual fair on the
dates, place of organization
and organizer of real trade
fairs, attempts are made to
have users participate also
in such trade fairs. Hence,
creating loyalty in custom-
ers, the interest level on the
theme is attempted to be
kept high.

COMMUNICATION

in this field where details of
ali communication channels
are provided to allovv partici-
pating customers or viewers

iletisim kanallari hakkinda bil- (Access Date: 27 .01.2013)

gilerin sunuldugu bu alanda,
tipki kayit sayfasinda oldugu gibi bilgilerek ek olarak fuar ile
ilgili mesajin génderilmesine olanak saglanmaktadir.

SHOVVROOM

Shovvroom, sanal fuara Turkiye'de seramik alaninda belli
basli 20 sirket grubu/markanin katiimini ve fuardaki yerlesi-
mini ortaya koymaktadir. Gorsel 5 incelendiginde marka-
larin fuardaki yerlesim plani gorulmektedir, ilgili pavyondaki
marka tiklandiginda seramik grubuna ait triin ve markalar-
la ilgili ayrintil bigilere ulasiimaktadir.

SONUGC VE TARTISMA

Gunumuz sanal dunyas! her alanda oldugu gibi seramik
alaninda da varhgini hissettirmektedir. Yapililan 6rnek olay
incelenmesi neticesinde sanan bir dinyada da gercek-
liklerden ve nesnellikten yaygin bir bicimde yararlanildigi
gorulmektedir. Yapilan analiz sonucu arastirma bulgulari,
ziyaretgileri sanal fuarlara cekmek icin animasyonlann éne-
minin altini gizmistir. Hareket eden insanlar, fuarlarda konu-
san ve gurdltt yapan insanlar gergekligin bir sanal yansima-
sl olarak karakterize edilebilir.

Sanal fuarlarda yiksek bir ziyaret akimina ugramak icin sitenin
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of the virtual trade fair com-
municate with the trade fair,
just like in the registration page, there is the capability of
sending a message in connection with the trade fair.

SHOVVROOM

Shovvroom illustrates that main 20 company groups/brands
of Turkey in the field of ceramics participate in the trade
fair and where they are located at the fair. Examination of
Graphic 5 indicates the layout of the brands at the trade
fair. When the brand on the applicable pavilion isclicked on,
detailed information on goods and services of that ceramic
group are accessed.

RESULTAND DISCUSSION

Today's virtual world like in every field makes itself felt in the
field of ceramics as well. As a result of the carried out sample
event analysis, it is observed that wide use is made of reali-
ties and objectivity in a virtual world too. The analysis carried
out has underscored the significance of animations to dravw
visitors to virtual trade fairs. Moving people, speaking and
making noise at trade fairs may be characterized as a virtual
reflection of reality.

There isthe need to design the e-service quality of the web-
site properly to face a high stream of visits in virtual trade fairs.


http://www.turkishceramicsfair.com/preview.swf
http://www.turkishceramicsfair.com/preview.swf
http://www.turkishceramicsfair.com/preview.swf
http://www.turkishceramicsfair.com/preview.swf

